
Director of Development and Marketing 

The Printing Museum (TPM) seeks a talented and highly motivated Development and Marketing Director to join 

our team as an integral member of a small staff. The person in this position will be responsible for the planning, 

development, implementation, and ongoing evaluation of all development and marketing activities at the 

Museum. The Development and Marketing Director work with TPM staff to guide the strategy to effectively 

communicate programming objectives and a consistent brand in all public relations messages and collateral. In 

all matters, the Development and Marketing Director will report to the Executive Director. 

Primary Responsibilities, Development (70%): 

1. Develop, coordinate, implement, and evaluate the annual fund development plan and produce all 

related reports for board and committee meetings.  

2. Maintain and expand TPM’s funding from private foundations, as well as to develop new sources of 

income from individuals, events, corporations, and governmental grants, among others.  

3. Expand existing development funds and implement new fund development areas, including but not 

limited to, a Major Gifts Program and Planned Giving. 

4. In coordination with Executive Director, oversee the planning and coordinating of all fundraising and 

appreciation events including, but not limited to, Annual Gala, Donor and Volunteer Receptions. 

5. Develop and implement cultivation, stewardship, and retention strategies for all donors at all levels. 

Secondary Responsibilities, Marketing (30%) 

6. Develop, implement, and evaluate the annual marketing plan in collaboration with TPM staff. 
7. Manage the design of all print and electronic collateral including, but not limited to, eblasts, 

newsletters, brochures, annual report, posters, postcards, banners, etc. Manage website. 
8. Implement methods for expanding the Museum’s presence on the Internet and in social media outlets.  
9. Design and distribute press releases. Manage all media contacts. 
10. Supervise a part-time graphic design and marketing assistant. 

Required Qualifications:   

 Bachelor’s degree in an appropriate field. 

 At least 3 years of nonprofit fundraising/development experience, preferably with significant foundation 

and major donor fundraising experience.   

 Excellent interpersonal communication skills; excellent oral communication and public speaking ability. 

 Excellent written communication, research, and organizational skills.   

 Ability to develop and manage budgets and prepare financial reports.   

 Creative ability to take information and transform it into exciting and useful messages. 

 Ability to manage multiple projects and deadlines and to work under varying degrees of supervision.  

 Computer literate with knowledge of Microsoft Office and the Adobe Creative Suite. Experience with 

fundraising databases, preferably GiftWorks.   

 Sincere commitment to work effectively and collaboratively with all constituent groups, including staff, 

board members, volunteers, donors, program participants, and other supporters. 

 Ability to work some weekends, holidays, and special events. 



Compensation: Commensurate with experience. Salaried, full-time, 40 hours/week. Benefits include Group 

Medical and Dental Insurance, paid vacation, holiday pay. The Printing Museum is an equal opportunity 

employer. 

 

ABOUT THE PRINTING MUSEUM 

The Printing Museum was founded as the Museum of Printing History in 1979 by four Houston printers with 
passions for preserving their vast collections and sharing them with the community. With the changing nature of 
printing in the 21st century, the Museum’s mission to promote, preserve, and share the knowledge of printed 
communication and art as the greatest contributors to the development of the civilized world and the continuing 
advancement of freedom and literacy is more relevant today than ever before. 

The Printing Museum actively collects objects that enable the museum to display and interpret the cultural 
significance of the history, technology, and art of printing. The Museum’s permanent collection is comprised of 
approximately 7000 items. Collection items include fine art prints, bound volumes, miniature books, newspapers 
and periodicals, historical maps, posters, book and bible leaves, as well as an extensive collection of printing 
machinery, wood and metal type, and various historic office machines. The Museum also maintains a reference 
library of approximately 1800 volumes. 

Each year, the Printing Museum presents an active and vibrant program of rotating exhibitions, educational 
tours, and workshops. Rotating exhibitions highlight the historical and contemporary aspects of printing and 
printmaking. Guided tours introduce visitors to the permanent collection and include hands-on printing on 
period presses. To further promote the history and significance of printing, the Printing Museum offers a year 
round schedule of workshops in letterpress printing, lithography, bookbinding, papermaking, silkscreen, and 
various arts of the book. Offering free admission since 2006, the Museum had over 10,000 onsite visitors last 
year. 

 

HOW TO APPLY: 

Please email, in PDF format, your cover letter, resume, and contact information for three professional 
references to: astevenson@printingmuseum.org 

AND send a hard copy to: 
The Printing Museum 
Attn: Amanda Stevenson 
1324 W. Clay St. 
Houston, TX 77019 

Please, no telephone inquiries. 

Applications will be accepted until June 30, 2014 or until the position is filled. 

 


